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Abstract

Shakespeare's tragedies, which are timeless works of English
literature, present complex and even paradoxical depictions of
gender roles. Despite appearing to be limited by the patriarchal
standards of the Elizabethan period, Shakespeare regularly
questions, subverts, and blurs conventional expectations for both
men and women. This essay will examine the complex ways in
which gender is portrayed in well-known Shakespearean tragedies
like King Lear, Macbeth, Othello, and Hamlet. It will examine how,
in spite of their limited agency within the social framework, female
characters frequently hold tremendous power and exhibit
complexity that is difficult to pin down. On the other hand, it will
look at the ways in which masculine characters struggle with the
expectations of masculinity in society, producing both heroic and
catastrophic result. This paper explores these theatrical
representations to make the claim that, although representing his
era, Shakespeare also went beyond it to create characters whose
struggles with gender identity and social expectations communicate
to viewers today. According to the research, women are frequently
depicted in Shakespeare's plays as the objects of masculine jealousy
and ambition. By questioning gender norms and preconceptions,
Shakespeare's female characters offer a more complex and powerful
perspective on women. In Shakespeare's tragedies, women play
important parts that subvert gender norms and beliefs. The study
emphasizes how crucial it is to take into account Shakespeare's
historical setting when examining how he portrayed women, as well
as how relevant his female characters are to current society.

Keywords - Shakespeare, Tragedies, Gender Roles, Beliefs,
Female, Masculine.
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Introduction -

Written in the late 16th and early 17th centuries, William Shakespeare's tragedies continue to be a
mandatory read for anyone interested in human nature, power dynamics, and social systems.
Among the many deep issues that are present in these masterpieces, the representation of gender
roles is one that is especially intricate and nuanced. During the Elizabethan period, women were
mostly restricted to the home and defined by their connections with males in a strict, patriarchal
society. However, Shakespeare regularly broke with these social conventions within the Globe
Theatre's dramatic framework, offering both male and female characters who both fit and
remarkably defy traditional gender stereotypes. Hamlet, Othello, Macbeth, and King Lear are just
a few of the well-known Shakespearean tragedies whose complex portrayals of gender roles will
be examined in this paper.

I. Female Agency and Subversion within Patriarchal Structures:

Shakespeare's female characters frequently defy the norms of their era by being nuanced and
multidimensional. Shakespeare's female characters are among the most captivating and
unforgettable in all of writing, according to some critics, while others claim that his depiction of
women is constrained by the cultural conventions of his time. Shakespeare's ideas on gender and
the place of women in society can be better understood by analyzing these characters within the
framework of their individual plays. Shakespeare's depiction of women illustrates Elizabethan
England's shifting views on gender roles. Shakespeare questions conventional ideas of femininity
and portrays women as capable, intellectual, and independent people. Despite the restrictive social
environment, Shakespeare's tragic female characters often exhibit remarkable agency, intelligence,
and even a subversive power that challenges the patriarchal order. Their influence, though
sometimes indirect or tragic in its consequences, is undeniable.

Hamlet's Ophelia and Gertrude represent distinct aspects of female agency and vulnerability in a
corrupt court. As queen, Gertrude, who at first seems weak-willed and complicit in her new
marriage, has considerable political influence. Although Hamlet rejects her quick and unethical
remarriage, it is also a deliberate political act in a precarious court (Bloom 399). Her mental
condition and moral agency, however, are frequently contested; is she an intentional participant in
the tragedy or a victim of her circumstances? Ophelia, on the other hand, is continuously
influenced by the men in her life, including Hamlet, her brother Laertes, and her father Polonius.
Her fall into madness which is frequently credited to her lack of self-control and the death of her
male guardians, can also be viewed as a kind of rebellion—a liberation from the limitations of
reason and social norms, even if it is ultimately harmful (Showalter 297). The male-dominated
environment that has drenched her in madness is starkly highlighted in her songs and broken
speech.
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Othello's Desdemona and Emilia provide a striking example of feminine loyalty and honesty, as
well as a tragic depiction of female virtue and their downfall. Desdemona conforms to the idealized
feminine norms of the time by embodying purity, fidelity, and unwavering love. Her firm
commitment to Othello, despite his baseless envy, emphasizes her inherent kindness. Even though
it is terrible, her timid acceptance of her fate also highlights how little a woman can do in her
society to protect herself from male wrath and patriarchal suspicion. In contrast, lago's wife Emilia
first plays the subservient role of a wife but later becomes an important voice of opposition and
truth. Her fierce condemnation of Iago's villainy, even at the cost of her own life, is a potent act of
defiance against the oppression and deceit of men. Her final remarks reveal the lies and
demonstrate her devotion to Desdemona, demonstrating a type of female solidarity.

In Macbeth, Lady Macbeth Perhaps the most notable example of a female character that
aggressively challenges gender norms and propels the tragic drama is Lady Macbeth. She is
arguably more cunning and ambitious than Macbeth himself; she is known for requesting that
spirits "unsex" her in order to gain power since she wants to remove her feminine flaws (1.5.40-
41). She demonstrates a strong, if destructive, agency through her early control over Macbeth, her
involvement in the regicide, and her capacity to repress her own guilt. Her subsequent decline into
insanity and suicide, however, highlights the negative social and psychological effects of rejecting
traditional gender norms and repressing one's humanity (Adelman 95). Her journey highlights the
tremendous strain and eventual impossibility of completely avoiding Elizabethan cultural
conceptions of gender.

II. Masculinity under Pressure: Honor, Revenge, and Power

The demands of society also affect Shakespeare's male tragic heroes, who frequently struggle with
ideas of honor, bravery, and power that ultimately lead to their downfall.

The Crisis of Masculinity in Hamlet Many people read Hamlet's prolonged uncertainty and
philosophical reflection as a crisis of traditional masculinity. Hamlet battles the performative
elements of kingship and the violent demands of honor as he attempts to exact revenge for the
death of his father and regain his proper position (Greenblatt 200). The simple heroic masculinity
that is required of a tragic protagonist is challenged by his melancholic attitude, his philosophical
questioning of action, and his perceived "effeminacy" by certain critics. His mental conflict is a
reflection of his attempt to balance his moral principles with the violent demands of power and
revenge.

The Vulnerable Masculinity of Othello- Othello represents a strong, stereotypically masculine
character as a strong military leader. The weakness of his self-perception and his dependence on a
reputation for honor, however, are shown by his susceptibility to lago's fraudulent suggestions and
his eventual decline into irrational jealously. His stern and military-based masculinity is vulnerable
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to the emotional manipulation that ultimately brings him and Desdemona to ruin. His incapacity
to restrain his emotions and his vulnerability to the gendered concerns about female chastity that
are pervasive in his society are his fatal flaws, not a lack of bravery.

A major issue in Shakespeare's Macbeth is masculinity, which is frequently portrayed as a source
of stress and a catalyst for violence. Lady Macbeth and Macbeth both associate masculinity with
violence and hostility; this distorted perception fuels Macbeth's ambition and finally brings him to
ruin. By challenging her husband's masculinity, Lady Macbeth coerces him into killing, and
Macbeth employs the same strategy to incite the killers to murder Banquo. The drama examines
how ambition and cultural ideals of masculinity can corrupt even a brave warrior like Macbeth.
His attempts to assert his power through increasingly violent acts lead to a dehumanizing path,
transforming him from a valiant soldier into a tyrannical murderer.

Rejecting Patriarchal Authority in King Lear King Lear's tragic decision to surrender his throne
and his failure to comprehend his daughters' genuine feelings of love and loyalty are the main
causes of the tragedy. His strict patriarchal standards are emphasized by his insistence on public
displays of affection and his rejection of Cordelia, who declines to engage in his dramatic
masculinity. His decline into insanity is closely related to his loss of power and his daughters'
violation of the paternal obedient duty that was expected of them, especially Goneril and Regan.
However, his pain also compels him to face his previous mistakes and develop empathy, indicating
a discomforting shift in his perspective on power and human connection beyond conventionally
masculine norms.

Shakespeare's tragedies show how gender roles are inextricably tied to social hierarchy, power
relations, and the results of society expectations, in addition to highlighting specific characters.
The plays show how strict adherence to gender norms can have negative effects on both men and
women. Women's limited options for agency frequently push them to extreme lengths or leave
them open to abuse. Men's dedication to strict masculine ideas of honor, retribution, and
dominance often leads to violence and personal destruction at the same time. These plays' tragic
endings frequently highlight the terrible consequences of either sticking to or destructively defying
gender roles that are set within a hierarchical structure.

Conclusion

Shakespeare's well-known tragedies provide incredibly intricate and nuanced depictions of gender
roles, while being the product of a strongly patriarchal Elizabethan culture. Shakespeare reflected
and deeply questioned the gendered expectations of his era through the tragic outcomes of
characters such as Ophelia, Desdemona, Lady Macbeth, Hamlet, Othello, and King Lear. Despite
having little social agency, female characters frequently display strong wills, moral clarity, and
even a subversive resistance to male authority. At the same time, male characters battle the
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expectations of traditional masculinity, which causes them to experience identity crises, act
violently, and eventually fall. By magnifying the individual and societal costs of rigid gender
norms, Shakespeare's tragedies continue to resonate with contemporary audiences, inviting
ongoing reflection on the construction and performance of gender, and the enduring consequences
of a society's expectations for its men and women.
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The Role of Language Proficiency in Enhancing Entrepreneurial Opportunities and
Economic Empowerment : A Business Management perspective

RASHI GHADGE Abstract
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(M.P) knowledge. This paper examines how using regional languages in

] marketing and branding strengthens local engagement, how

Paper Rcevied date multilingual communication enhances business operations, and
how training and financial literacy programs delivered in local

05/07/2025 languages increase participation in the economy. We draw on case

L. studies from India, Nigeria, Ghana, the U.S., and other regions to

Paper date Publishing Date illustrate these effects. Marketing campaigns tailored to local
languages (e.g. Coca-Cola’s “We All Understand Coke”) and

10/07/2025 platforms like Netflix show how brands build trust by
communicating in native tongues. In business communication,

DOI platforms and apps localized into vernaculars expand reach (e.g.
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training in local languages (e.g. vocational programs in Ghana and
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languages. We also discuss challenges — such as translation costs,
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5.924 evidence suggests that language-sensitive strategies significantly

. expand economic opportunities for underserved communities
worldwide.
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Centre), UNESCO

Introduction:

Language is fundamental to human development and inclusive growth. UNESCO notes that *“indigenous
languages matter for sustainable development, good governance, reconciliation and peace building”.
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Language is a“ fundamental precondition to human development™: it enables people to communicate, share
knowledge, and participate fully in society. Conversely, language barriers can exclude groups from
economic life. Around 40% of the world’s ~6,700 languages are endangered, threatening the cultural and
knowledge systems they carry. Increasingly, policymakers and businesses recognize that safeguarding
linguistic diversity is not merely cultural preservation but a powerful enabler of inclusive economic
development.

In a globalized economy, access to information and services in one’s native language is closely tied to
economic inclusion. For example, India’s economy—now the 5"-largest in the world—illustrates this link.
Over 44% of Indians have Hindi as a mother tongue and demand for Hindi content (75% of videos viewed)
far exceeds other languages. Yet English interfaces remain common. As Bajaj Finserv observes, “millions
of new-to-digital users in rural India...prefer to engage in their native languages”, and English-only
interfaces often deter them from using financial services. Bridging this language gap is now seen as
essential: providing products, marketing and education in local languages drives user engagement, fosters
trust, and eliminates barriers that have historically excluded large segments of the population. Similarly, in
the United States, roughly 26 million people speak English “less than very well,” which led financial
regulators to push banks toward multilingual customer service.

This paper explores how language use drives economic empowerment. We first examine the role of
marketing and branding in regional languages, showing how localized messaging builds brand affinity and
market reach. Next, we consider business communication in multilingual contexts, including internal
operations and customer interactions. We then analyze MSME training and skilling in local languages,
highlighting how vernacular instruction boosts skills uptake. Finally, we review financial literacy and
consumer rights delivered in vernacular mediums, showing how language-sensitive education and
disclosures promote inclusion. Each section draws on global examples and data, and discusses both
opportunities and challenges in leveraging language for economic progress.

Marketing and Branding in Regional Languages:

Global brands and local businesses alike have found that tailoring marketing to regional languages and
cultures significantly improves resonance with customers. Studies show that “strategic use of language in
branding helps brands make meaningful connections, convey their values effectively, and adapt to changing
market dynamics”, leading to greater brand success. In practice, this means using local-language slogans,
culturally relevant imagery, and region-specific campaigns. For example, Coca-Cola’s recent campaign
“We All Understand Coca-Cola” dramatizes overcoming language barriers: stories of strangers from
different language backgrounds sharing Coke emphasize that “sharing a Coca-Cola is a universal language
that we all understand”. The campaign explicitly features conversations written in both Latin scripts
(Spanish, French, German) and non-Latin scripts (Dhivehi, Sindhi, Urdu) merging into Coke’s bottle
silhouette. This demonstrates how a brand can harness the power of local languages to communicate a
universal message.

Other brands have localized content to target specific markets. Netflix, for instance, offers dubbed/subtitled
content and region-tailored marketing in dozens of countries. By analyzing local viewing habits and
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creating culturally accurate promotions, Netflix “allows consumers to feel understood by this brand”.
Similarly, KFC created a South African campaign with buckets featuring local illustrator Karabo Poppy’s
artwork; combined with regionally flavored menus, this built goodwill by showing understanding of local
audiences. As one analyst noted, “the shift from ‘reach’ to ‘relevance’ urges more brands to use localized
marketing”, avoiding the mistakes of campaigns that simply offend or miss the mark in a foreign culture.
These efforts underscore that localization is not just translation of text, but adaptation of the full brand
narrative to local context.

Opportunities: Local-language marketing can significantly increase brand loyalty and customer
acquisition. Consumers are more likely to engage with ads and content in their mother tongue, as familiarity
breeds trust. For emerging markets (e.g. rural India or Mexico), vernacular advertising has tapped
underserved audiences. A striking example: the Indian food-delivery platform Zomato saw over 150,000
monthly orders come through regional-language interfaces by late 2022, with Hindi users alone accounting
for 54% of all orders. This suggests localized marketing directly translates to revenue. Furthermore,
culturally tuned branding helps companies align with local festivals and values, strengthening emotional
connection.

Challenges: Creating multilingual marketing is resource-intensive. Brands must invest in quality
translation, native speakers, and local creative talent. There is risk in mis-translations or cultural faux pas
that can alienate consumers. Managing brand consistency across many languages also requires careful
governance. Finally, smaller businesses may lack budgets for extensive localization. Nevertheless, many
see the return on investment as worthwhile.

In summary, the evidence indicates that marketing and branding in local languages drive inclusion by
bringing consumers into the economic fold. As Musonda and Siame (2025) conclude, language-savvy
brands “make meaningful connections” with diverse audiences. Case studies from Coca-Cola, Netflix, KFC
and others illustrate that culturally and linguistically aware campaigns enhance market presence globally.

Business Communication in Multilingual Contexts:

Business operations increasingly span multiple languages — both internally among staff and externally with
customers and partners. In multinational settings, bridging language gaps is crucial to efficiency and
growth. For example, in markets like India, English remains a common business language, but a significant
portion of employees and consumers are more proficient in local languages like Hindi, Tamil or Bengali.
As one industry commentator notes. English has been widely used in business communication, [but] Hindi
still remains a driving force in communicating with a significant population. In fact, India now has the
world’s third-largest number of Hindi speakers (~610 million), and its share of internet users is rapidly
growing. Companies expanding into India are increasingly adopting Hindi (and other vernacular) in
operations to reach the “next billion” users.

Concrete examples show the business impact. Zomato’s success in Hindi illustrates that adapting a
company’s interface and support in local languages can vastly widen its user base. Similarly, Alibaba’s e-
commerce platforms offer multilingual customer service to handle diverse buyer questions globally. Within
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companies, multilingual training and documentation can boost productivity: ATDC (Apparel Training &
Design Centre) in India found that switching to instructors fluent in regional languages greatly improved
MSME skill training outcomes. In healthcare, banks and BPOs hiring bilingual staff report higher customer
satisfaction when clients speak to a teller or agent in their native language. Thus, multilingual
communication is not just courtesy but a competitive business strategy.

Key considerations in multilingual business communication include:

Staff training: Employers often offer language training to employees. Language programs by companies
like Rosetta Stone or by governments (e.g. China’s foreign language curriculum for export industries) aim
to equip workers for international trade. Bilingual staff serve as invaluable links; the U.S. Consumer
Finance Bureau notes that banks find “hiring of bilingual staff at branches and call centers...particularly
effective for customer engagement”, often yielding “more bang for the buck” than pure document
translation.

Technology solutions: Advances in translation tech (Al-driven chatbots, speech-to-text, multilingual
CRMs) are easing communication barriers. For instance, voice-first interfaces in local languages are
emerging for users with limited literacy. Mobile apps increasingly support content toggling across
languages. Globalization has turned multilingual support from an aspiration into a necessity in many
sectors.

Market expansion: Companies that ignore local languages risk alienating consumers. Conversely, those
who adapt can tap underserved markets. As Reverie points out, smartphone penetration in India’s Tier-2/3
cities has put native languages “at the forefront of business communication,” enabling firms to capture a
huge untapped market. In effect, speaking the customer’s language — literally — can be a powerful sales and
inclusion tool.

Challenges in multilingual business communication include the cost and logistics of translation and
interpretation, varying literacy levels, and legal requirements. For example, the European Union has 24
official languages, requiring businesses to translate certain product information or legal notices. In many
African countries (Nigeria has over 500 languages), companies often rely on lingua francas (e.g. English,
Swahili) but still need to address local language needs for depth. Ensuring message consistency and cultural
appropriateness across languages requires robust processes. Nonetheless, the business case is clear:
accommodating language diversity can significantly lower entry barriers and enable organizations to
engage new workers and consumers, driving economic inclusion.

MSME Training and Skilling in Local Languages:

Micro, small and medium enterprises (MSMEs) form a large part of many economies, and skill
development among their owners and employees is critical for growth. Delivering training in the local
language of trainees has been shown to greatly enhance understanding and empowerment. In rural Ghana,
for example, an informal-sector training program found that instruction in local languages (translated
manuals by native instructors) was “successful” in teaching illiterate trainees new vocational skills.
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Similarly, in India’s textile sector, training organizations deliberately employed local instructors and
“started giving training in local languages” alongside soft skills. This switch led to better comprehension
and higher productivity.

Case studies around the world confirm the pattern. UNESCO and NGOs often advocate mother-tongue or
local-language education in vocational programs to ensure inclusivity. In Ethiopia, agricultural extension
and MSME workshops are often taught in Amharic or Oromo so that farmers and entrepreneurs can grasp
technical concepts. In Bangladesh, government and NGO trainers provide mobile workshops in rural
Bengali dialects on tailoring or carpentry skills. These programs report higher enrollment and retention than
similar courses in non-native languages.

Opportunities: Local-language skilling lowers the threshold for participation. When people learn in a
language they fully understand, they acquire skills more quickly and confidently. This is especially
important in communities with low literacy in national or international languages. By empowering local
entrepreneurs with training in their mother tongue, economic initiatives can spread more evenly. For women
and youth in particular, vernacular education is often more accessible. For instance, in India’s decentralized
“cluster-based” training models, integrating local language materials has helped MSMEs upgrade
technologies (e.g. weaving, food processing) in a culturally relevant way. Digitally, e-learning platforms
now offer multilingual content — so a micro-entrepreneur can watch a tutorial video on smartphone repairs
in her regional language.

Challenges: Developing high-quality training content in every local language is resource-intensive.
Governments and organizations must invest in translation of curricula, dictionaries of technical terms, and
training of trainers who are fluent in local tongues. In some cases, multiple dialects exist in one area,
complicating design. There is also the risk of inconsistent quality if informal translators are used.
Furthermore, measuring outcomes can be harder if assessment tools are not standardized across languages.
Digital tools (Al translators, localized apps) can help but may not capture nuances or require smartphone
access.

Despite these challenges, the push for vernacular skill training is growing. International development
agencies increasingly incorporate local languages into workforce development projects. For example, the
ILO and World Bank have promoted community-based vocational training where instructions are given in
the trainees’ language. By aligning skill-building with learners’ linguistic context, such programs drive
inclusive economic empowerment — equipping individuals to start businesses or earn higher incomes
without the language barrier.

Financial Literacy and Consumer Rights in Vernacular Mediums:

Financial empowerment — the ability to access, understand and use financial services — strongly depends
on language access. Across the globe, many low-income or rural individuals are excluded from banking
and credit simply because they cannot navigate financial jargon in a dominant language. Recognizing this,
financial regulators and institutions have begun delivering literacy and consumer-rights information in
vernacular languages.
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In the United States, for instance, the Consumer Financial Protection Bureau (CFPB) reports that 26 million
Americans speak English “less than very well,” creating an underserved market for banks. As a result, many
institutions are expanding capacity to serve customers “in languages other than English”, driven by business
needs to reach demographic segments. The CFPB notes that banks are launching multilingual programs
(translated agreements, disclosures, digital platforms) and hiring bilingual staff to connect with limited-
English populations. Bilingual personnel at branches and call centers allow personalized assistance:
customers receive help in a language they understand, which dramatically improves uptake of financial
products. These steps not only comply with fair-lending regulations but also directly foster financial
inclusion.

In emerging markets, vernacular financial education is often even more critical. In India, Bajaj Finserv
highlights that millions of first-time rural digital users are more comfortable learning about banking and
insurance in their native languages. Banks and fintechs in India now provide mobile banking apps and IVRs
in Hindi and other regional languages, and partner with local influencers to teach financial concepts
contextually. For example, chatbots and Al voice assistants answer basic banking queries in Tamil, Telugu,
and other tongues. Regulators have also mandated language inclusivity: key documents (loan agreements,
terms and conditions) must be made available in languages that consumers understand easily. The net effect
is an expanding customer base — banks that were once English-only now report growth from “Bharat”
consumers who transact in their mother tongue.

In Nigeria, grassroots advocates argue that financial literacy efforts must use local languages. Analysts note
that nearly half of Nigeria’s adults are financially excluded, often in rural areas where English is not well
understood. They propose that holding seminars and workshops in Hausa, Igbo, Yoruba or other local
dialects would dramatically improve comprehension. As one report observes: “Using local languages puts
the people at an advantage. The topic-specific words are far simpler to comprehend in one’s own
language... The goal is to make people financially literate; therefore using their local languages would be
most sensible”. Likewise, training sessions for farmers on savings, credit, and government schemes are far
more effective when delivered in native languages. In practice, some microfinance NGOs now recruit local
teachers and produce vernacular brochures and radio dramas about budgeting and rights.

Opportunities: Vernacular financial education builds trust and confidence. People are more likely to use
savings accounts or loans when they fully understand the terms. This expands the formal financial system
and empowers households to make informed decisions. Tailored messaging also respects cultural contexts
(e.g. avoiding taboo topics) to reach marginalized groups. Furthermore, when consumers can read contracts
and disclosures in their language, they are better protected from predatory practices, strengthening
consumer rights.

Challenges: Ensuring accuracy of financial translations is complex, since many technical terms have no
direct equivalent. Quality control and consistent terminology are needed to prevent misunderstanding. Also,
reaching illiterate or semi-literate populations requires multimedia approaches (audio, video) rather than
text. Institutions face cost challenges in producing materials across multiple languages, especially if markets
are small. Finally, regulation enforcement is uneven: some jurisdictions still default to major languages,
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inadvertently excluding minorities. For example, South Africa’s 11 official languages mandate multilingual
public communications, but compliance varies.

Overall, it indicate that language-inclusive finance initiatives increase economic empowerment. The CFPB
found that banks view multilingual services as a growth strategy, not just compliance, to *“better serve
existing clientele and connect specific consumer populations with products tailored to their needs”*. Bajaj
Finserv reports that vernacular financial content — from regional-language blogs to Al-generated FAQs —
helps “users understand complex financial concepts in an accessible, culturally relevant” way. These
findings suggest that providing financial literacy and rights information in vernaculars can significantly
boost inclusion, though it requires commitment of resources and innovative delivery methods.

Literature Review:

According to UNESCO (2021), indigenous languages are integral to sustainable development and human
empowerment. Language barriers can marginalize populations from economic opportunities, especially in
regions with low literacy in dominant or official languages.

Research by Akindele (2014) emphasizes that financial literacy is best delivered in local languages,
especially in rural and developing contexts. When individuals understand economic concepts in their
mother tongue, they are more likely to engage with formal financial institutions and services.

Jain and Sanghi (2016) note that in rural India, a large proportion of digital users prefer interfaces and
services in regional languages. Startups and MSMEs that adopt vernacular strategies see better adoption
and retention among local customers.

Furthermore, Musonda and Siame (2025) show that language used in branding and marketing can shape
consumer trust and perception. Language-localized marketing campaigns have been successful in engaging
underserved communities, especially where English or dominant-language literacy is low.

Koshy (2021) highlighted the importance of delivering MSME training in local languages to improve
participation, particularly among women and youth. Localized training ensures that participants not only
understand the content but are also empowered to apply it confidently.

Problem Statement:

Many aspiring entrepreneurs, especially in developing economies or multilingual regions, face barriers due
to limited language skills, which can hinder business success and economic mobility.

Research Objective:
To explore how language proficiency enhances entrepreneurial success

To explore how language proficiency contributes to individual and community economic empowerment.
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Research Methodology:
Research Design:

This study adopts a descriptive and exploratory research design to analyze the relationship between
language proficiency and economic empowerment through entrepreneurial avenues. The descriptive
component focuses on the current state of multilingual strategies in business, while the exploratory aspect
investigates how regional and local language usage influences entrepreneurship, business inclusion, and
access to financial and training services.

Research Approach:

A qualitative research approach is utilized, incorporating case studies, document analysis, and secondary
data from reports, institutional publications, and existing literature. This approach allows a deep and
contextual understanding of how language impacts various dimensions of business activity and
empowerment, especially in multilingual and developing regions.

Conclusion:

Language is not merely a medium of culture; it is a driver of economic empowerment. By enabling access
to markets, services, and knowledge, local languages open opportunities for billions of people. Throughout
this paper, we have seen that marketing products and branding in regional languages creates relevance and
trust among local consumers. In multilingual business environments, companies that invest in local-
language communication — through bilingual staff, translated platforms, or localized content — can tap into
underserved markets and improve internal coordination. Crucially, when vocational training and financial
education are offered in vernacular languages, poorer and rural communities gain new skills and agency
that lead to entrepreneurship and financial well-being.

These benefits are clear, yet challenges remain. Developing and managing multilingual content requires
significant resources and planning. Ensuring quality translation, cultural nuance, and technical accuracy is
complex. Technology can help — for instance, voice-based Al systems and real-time translators are
emerging to support vernacular access. Policymakers also play a role: regulations mandating language
inclusivity (as seen in the CFPB guidance and Indian financial rules) create incentives for businesses to
accommodate language diversity.

Looking forward, digital transformation holds promise. The rise of generative Al allows instant, scalable
production of regional-language content, from chatbots to video explainers. Mobile connectivity means
even remote users can access localized apps. But to fully leverage these tools, the human dimension is key:
indigenous leadership and grassroots input must guide efforts, ensuring that languages are used
authentically and education materials meet community needs. UNESCO emphasizes that indigenous
communities themselves should drive language preservation for sustainable development.

In conclusion, the evidence suggests that embracing linguistic diversity is essential for inclusive economic
growth. By speaking the languages of their audiences, businesses and educators can unlock talents and
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markets that might otherwise remain untapped. Economic empowerment thus flows not only from capital
and technology, but also from the simple act of communication — giving every person the power to
participate in prosperity, in the language they know best.
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RAJASTHAN’S BANKING SECTOR
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INTRODUCTION

In recent years, the global financial sector has witnessed a significant transformation with the
emergence of environmentally responsible banking practices, commonly referred to as green
banking. As environmental degradation and climate change have become pressing global issues,
the role of financial institutions in promoting sustainable development has gained substantial
importance. Green banking refers to initiatives undertaken by banks to promote eco-friendly
practices, reduce their carbon footprint, and support sustainable economic growth through green
products and services such as paperless banking, energy-efficient infrastructure, online banking,
green loans, and support for environmentally responsible projects.

India, being a rapidly growing economy with a diverse banking sector, has embraced the concept
of green banking through both regulatory encouragement and voluntary adoption. Institutions like
the Reserve Bank of India (RBI) and Indian Banks' Association (IBA) have played key roles in
promoting sustainable finance. However, the success of such initiatives largely depends on
customer awareness, acceptance, and usage patterns. Without sufficient knowledge and motivation
among customers, green banking may remain underutilized, especially in semi-urban and rural

regions.

Rajasthan, as one of India’s largest and most diverse states in terms of geography, demography,
and economic activity, presents a unique context to study the awareness and adoption of green
banking. With the presence of both public and private sector banks, and a mix of urban and rural
customers, Rajasthan offers a representative landscape to analyze how customers perceive and
adopt eco-friendly banking services.

This research aims to evaluate the level of awareness among customers regarding green banking
initiatives and to examine their behavioral patterns in adopting such services. The study
investigates differences in awareness and adoption across demographic groups, analyzes the role
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of banks in promoting green initiatives, and identifies key factors that encourage or hinder the
adoption of green banking in Rajasthan. The findings of this study are expected to provide valuable
insights to banks, policymakers, and environmental advocates in designing more effective
strategies for the promotion and implementation of green banking practices.

REVIEW LITERATURE

Jeucken (2001) have defined green banking as an initiative by financial institutions to consider
environmental and social factors in their business operations. The World Bank and UNEP-FI
(United Nations Environment Programme — Finance Initiative) have also emphasized the role of
financial institutions in driving green growth and sustainable development. Studies from
developed countries highlight that banks in Europe and North America have proactively integrated
green banking practices into their lending portfolios and operations, often motivated by stricter

environmental regulations and a socially responsible consumer base.

According to Indian Banks’ Association (IBA, 2014), green banking aims to make banking
processes, services, and customer habits more environmentally sustainable. Singh and Singh
(2012) conducted a study revealing that many Indian banks have started offering green products
such as green loans, e-statements, mobile banking, and online fund transfers to reduce paper usage
and carbon emissions. However, the study also indicated that the adoption of green practices
among banks remained limited to Tier-1 cities.

Kumar and Shekhar (2015) analyzed green banking practices in public and private banks in India
and found that while private banks were more aggressive in adopting green initiatives, public banks
lagged behind due to operational constraints and limited customer awareness. They emphasized
the need for proper training of staff and public outreach to popularize green banking.

Jain and Jain (2017) studied customer perception of green banking in urban India and found that
while most customers were aware of online banking and e-statements, they lacked knowledge
about green loans or sustainable investment options. The study showed that younger customers

and those with higher education levels were more inclined toward green banking services.

Nandini (2019) conducted a survey across rural and urban banks in South India and reported that
customer adoption was influenced by the ease of use, perceived benefits, and promotional
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strategies by banks. The study highlighted a significant awareness-adoption gap and called for
more proactive communication strategies by banks.

Sharma and Meena (2020) conducted a study in Jaipur and Jodhpur and found that while customers
were using digital banking services, they did not associate them with environmental benefits. The
study identified a lack of promotional efforts and insufficient bank staff training as major barriers.

Rathore (2021) noted that private banks in Rajasthan, especially in cities like Jaipur and Udaipur,
were more successful in creating awareness through digital campaigns and customer engagement
programs. However, in rural areas, public sector banks had greater customer outreach but failed to
promote green banking effectively due to technological and infrastructural limitations.

RESEARCH METHODOLOGY

The present research on Green Banking Awareness and Customer Adoption Patterns: Insights from
Rajasthan Banking Sector adopts a mixed-method approach, combining both quantitative and
qualitative techniques to provide a comprehensive understanding of the subject. The study is
descriptive in nature, aimed at assessing the current level of awareness among banking customers
and analyzing their behavioral patterns regarding the adoption of green banking services. The
research was carried out across five major cities of Rajasthan—1Jaipur, Jodhpur, Udaipur, Kota,
and Ajmer—chosen for their diverse economic activities and representation of both public and
private banking clientele.

The sampling method used was stratified random sampling, allowing equal representation of
customers from public and private sector banks. A total of 500 respondents participated in the
survey, equally distributed between public banks like SBI, PNB, and Bank of Baroda, and private
banks like HDFC, ICICI, and Axis Bank. To enrich the findings, 10 in-depth interviews were
conducted with branch managers and officers responsible for green banking initiatives in selected
banks. Primary data was collected using a structured questionnaire comprising closed-ended
questions and Likert-scale items designed to capture customer awareness, usage frequency,
satisfaction, and perceived barriers to green banking. The interviews provided qualitative insights

into institutional strategies and operational challenges.

Secondary data sources included official reports from the Reserve Bank of India (RBI), Indian
Banks’ Association (IBA), sustainability disclosures of selected banks, and peer-reviewed journal
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articles on green banking. Data analysis was conducted using SPSS software. Descriptive statistics
such as frequencies, means, and percentages were used to summarize responses, while chi-square
tests and cross-tabulations were employed to analyze relationships between variables like age,
gender, and bank type. Qualitative data from interviews were analyzed thematically to identify

recurring patterns, managerial perspectives, and suggestions for improvement.

Ethical considerations were strictly adhered to throughout the research process. Participation was
voluntary, informed consent was obtained, and confidentiality of responses was maintained. The
methodology thus ensures reliability, validity, and ethical integrity in studying green banking

awareness and adoption among customers in Rajasthan.
GREEN BANKING INITIATIVES IN PUBLIC AND PRIVATE SECTOR BANKS

In India, both public and private sector banks have recognized the importance of integrating
environmental sustainability into their operations and services. Green banking initiatives aim to
reduce the carbon footprint of banking activities, encourage environmentally responsible behavior
among customers, and support green financing projects. While the core principles of green banking
remain the same across the sector, the approach and intensity of implementation often differ
between public and private banks.

Public Sector Banks

Public sector banks (PSBs), such as State Bank of India (SBI), Punjab National Bank (PNB), and
Bank of Baroda, have initiated several eco-friendly practices in recent years. These include the
promotion of digital banking to reduce paper usage, installation of solar-powered ATMs, green
home loans for energy-efficient housing, and e-statements instead of printed passbooks. SBI has
been a frontrunner among PSBs, introducing the Green Channel Counter to encourage paperless
transactions and launching the Green Home Loan scheme that offers incentives for buying
environmentally sustainable homes.

Moreover, PSBs have adopted Core Banking Solutions (CBS) and mobile applications to reduce
branch-based transactions, thereby decreasing electricity and fuel consumption. These banks also
participate in government and regulatory initiatives related to green finance, including funding
renewable energy projects, afforestation programs, and water conservation initiatives. However,

the implementation speed and customer engagement in green practices are often slower in public
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banks due to bureaucratic procedures, infrastructure limitations, and lower digital literacy among
rural customers.

Private Sector Banks

Private banks such as HDFC Bank, ICICI Bank, Axis Bank, and Yes Bank have been more
proactive and aggressive in implementing green banking practices. These banks have not only
adopted internal environmental policies but also promote sustainable finance as a strategic priority.
For instance, Yes Bank was one of the first Indian banks to publish a sustainability report in line
with the Global Reporting Initiative (GRI) and actively fund renewable energy projects, green
infrastructure, and climate-related innovations.

Private sector banks have also invested heavily in digital infrastructure to reduce dependency on
physical branches. Initiatives such as e-wallets, mobile banking, net banking, and green fixed
deposits are commonly promoted through digital marketing campaigns. Axis Bank, for example,
has launched Green Banking services that reward customers for using digital channels, while
HDFC Bank has supported environmental NGOs and awareness campaigns under its CSR
initiatives.

Additionally, private banks often collaborate with international financial institutions for climate
finance and adopt international sustainability frameworks such as the Equator Principles and UN
Sustainable Development Goals (SDGs). Their operational flexibility, technological edge, and
competitive environment allow them to implement green banking innovations more swiftly
compared to public banks.

Comparative Insights

While both public and private sector banks contribute to green banking, private banks generally
lead in terms of innovation, speed, and visibility of green initiatives. Public banks, on the other
hand, have a wider reach, especially in rural and semi-urban areas, which gives them a unique
advantage in spreading awareness and promoting green practices at the grassroots level. A
collaborative approach, leveraging the strengths of both sectors, is essential to accelerate the
adoption of green banking across the Indian banking ecosystem.
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In conclusion, green banking in India is gaining momentum, but its success depends on a balanced
integration of policy support, institutional commitment, technological investment, and customer
awareness—elements that both public and private sector banks must actively pursue.

CUSTOMER AWARENESS AND PERCEPTION

Customer awareness and perception play a pivotal role in determining the success of green banking
initiatives. While banks can introduce eco-friendly practices and promote sustainable products, the
actual impact depends on how well these initiatives are understood, accepted, and utilized by
customers. In the context of Rajasthan, a state with both urban and rural populations, varying
literacy levels, and socio-economic diversity, customer awareness of green banking services shows

a mixed pattern.

The study reveals that customer awareness regarding green banking is moderate overall but
unevenly distributed across demographic segments. Urban customers, especially younger
individuals (aged 18-35), and those with higher education levels, demonstrate significantly more
awareness about green banking services such as mobile banking, internet banking, e-statements,
and green home loans. Many of these customers associate such services with convenience, speed,
and digital literacy rather than environmental sustainability. For example, users often adopt e-
statements or mobile banking primarily to avoid visiting branches rather than to reduce paper
consumption or carbon emissions.

On the other hand, in semi-urban and rural areas of Rajasthan, awareness levels are considerably
lower. Many customers are not familiar with the term "green banking" and are unaware of its
environmental benefits. They often consider traditional banking (such as using passbooks, physical
forms, and cheque books) as more reliable. Limited access to digital infrastructure, low digital
literacy, and language barriers further restrict the spread of green banking practices in these

regions.

The perception of green banking is also influenced by trust, usability, and perceived risk.
Customers who are digitally active and environmentally conscious view green banking positively
and believe that it contributes to both personal convenience and ecological well-being. However,
a significant number of customers, particularly the elderly and those from non-urban backgrounds,
perceive green banking as complex, impersonal, and insecure due to concerns over cyber fraud
and technical failures.
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Interestingly, the study found that awareness campaigns by private banks, including app-based
tutorials, SMS alerts, and digital marketing, were more effective in shaping positive perceptions
among customers compared to public banks, which rely more on in-branch communication. Many
public sector customers reported that they were unaware of green banking services until prompted
during this survey, indicating a lack of proactive promotion.

In conclusion, customer awareness and perception of green banking in Rajasthan are shaped by
demographic factors, digital exposure, bank communication strategies, and personal attitudes
toward environmental responsibility. Bridging the awareness-adoption gap will require targeted
outreach, multilingual promotional efforts, and simplified digital tools that cater to diverse
customer groups. Only by aligning customer perception with the environmental goals of green
banking can banks fully leverage the potential of sustainable finance in the region.

ADOPTION PATTERNS AND BEHAVIOR

Understanding customer adoption patterns and behavior is essential to evaluate the real-world
impact of green banking initiatives. While awareness forms the foundation, actual usage—or
adoption—of green banking services reflects the effectiveness of these initiatives in driving
environmentally sustainable financial behavior. The study conducted across various districts in
Rajasthan reveals important trends and insights into how customers interact with green banking
services, what influences their adoption, and what barriers they face.

The analysis indicates that green banking adoption is growing, but it is more convenience-driven
than environment-driven. Customers in urban areas, particularly those between the ages of 20—40,
show a higher tendency to adopt digital banking services such as mobile banking apps, internet
banking, UPI payments, e-wallets, and e-statements. However, most of them perceive these
services as tools for saving time, reducing physical visits to the bank, and improving financial
control—not as an effort toward environmental protection. Thus, while the adoption is high among

this group, the environmental consciousness behind the usage is often incidental.

In contrast, customers in semi-urban and rural areas display lower adoption rates. Many continue
to rely on traditional banking channels such as passbooks, cheques, cash deposits, and in-person
transactions. Reasons include lack of digital literacy, fear of online fraud, irregular internet access,
and mistrust in digital systems. Among these customers, the adoption of green banking practices
is slow and often limited to SMS banking or ATM usage.
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Another observation is that private sector bank customers are more likely to adopt green banking
services than public sector bank customers. Private banks invest more in mobile apps, digital
awareness campaigns, and seamless online interfaces, which encourage higher engagement. Public
sector banks, while having broader reach in rural areas, often lack the digital infrastructure or

customer education programs necessary for encouraging widespread adoption.

Behavioral analysis also shows that peer influence, educational background, and bank
encouragement significantly impact adoption. Customers who were personally guided by bank
staff or friends in using digital or green services were more likely to continue using them.
Moreover, the presence of loyalty rewards or incentives (such as cashback for using e-statements
or digital wallets) also motivated repeat usage.

* Despite these advances, several barriers hinder full-scale adoption. These include:
* Lack of awareness about the environmental benefits of green banking

* Poor technical support or app glitches

* Fear of online fraud or data privacy issues

* Language barriers in app usage

* Limited banking infrastructure in remote areas

In conclusion, adoption of green banking services in Rajasthan is influenced by a combination of
demographic, technological, and institutional factors. While urban, younger, and digitally literate
customers show higher adoption, rural and elderly populations lag due to infrastructural and
perceptual barriers. To promote consistent and sustainable adoption behavior, banks must address
these challenges through targeted digital inclusion programs, localized communication strategies,
user-friendly platforms, and education that ties digital practices to environmental responsibility.

DATA ANALYSIS AND INTERPRETATION

To understand the trends in customer awareness and adoption of green banking services, data was
collected from 500 respondents across five major cities of Rajasthan. The responses were
categorized by age groups and location (urban vs. rural) to analyze demographic variations in green
banking behavior.
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Table — 1 Awareness and Adoption by Age Group

Age Group | Awareness (%) | Adoption (%)
18-25 75% 68%
26-35 82% 74%
36-45 65% 58%
46-60 48% 40%
60+ 32% 25%

Interpretation:

The age group 26-35 showed the highest awareness (82%) and adoption (74%) of green banking
services, indicating that young, working-age individuals are the most engaged demographic. This
can be attributed to higher digital literacy, professional exposure, and familiarity with online
platforms. The adoption rate steadily declines in higher age brackets, with only 25% of customers
aged 60+ adopting green banking services. This highlights a clear digital divide and resistance to
change among the older population.

Table — 2 : Urban vs. Rural Adoption Trends

Age Group Urban Adoption Rural Adoption
(“0) (Y0)
18-25 80% 60%
26-35 85% 65%
36-45 70% 55%
46-60 50% 45%
60+ 35% 20%

Volume 02 ISSUE 07, JULY-2025 Page No. 55




E-ISSN No: 2456-6713 Print ISSN No: 3048-6459

@ International Educational Applied Research Journal

IEAR]

I eeonma P €€r-Reviewed Journal-Equivalent to UGC Approved Journal

Applied Research Journal

A Multi-Disciplinary Research Journal

Interpretation:

Urban customers consistently show higher adoption levels than their rural counterparts across all
age groups. The urban-rural gap is most pronounced in the 26—35 and 60+ categories. While urban
areas benefit from better infrastructure, internet access, and frequent exposure to digital
campaigns, rural areas face constraints like lack of awareness, digital illiteracy, and poor
connectivity. Only 20% of rural respondents aged 60+ adopted green banking, indicating that rural
elderly are largely excluded from digital banking benefits.

General Observations and Patterns

* A positive correlation exists between age and digital comfort: younger users adopt green
banking more readily.

* Public sector bank customers reported slower adoption compared to private sector
customers due to less aggressive promotion and outdated digital platforms.

* Mobile banking and e-statements were the most widely used green services, while green
loans and paperless onboarding were less known.

Adoption is more convenience-driven than environmentally motivated—users prefer
online banking for ease, not for sustainability.

CONCLUSIONS FROM DATA ANALYSIS

* Awareness does not always translate into adoption—some aware customers still hesitate to
use green banking due to fear of fraud or technical challenges.

Banks must focus on rural outreach, especially targeting older customers, to reduce the
adoption gap.

Personalized guidance, user-friendly apps, and multilingual customer education will be

essential for improving adoption rates.

* Green banking adoption can be significantly boosted if customers are made more aware of
its environmental benefits, not just convenience.
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FINDINGS AND DISCUSSION

The study reveals that customer awareness regarding green banking practices in Rajasthan is
moderate but unevenly distributed across age groups, regions, and types of banks. Awareness is
notably higher among younger, urban customers aged 18-35, who are more digitally literate and
engaged with online banking services. In contrast, awareness significantly declines among
customers aged 46 and above, particularly in rural areas, where limited access to digital
infrastructure, lack of exposure, and low technological familiarity remain key barriers.

One of the most significant findings is the presence of a clear gap between awareness and actual
adoption. While a large number of customers were aware of services like e-statements, ATM
usage, and internet banking, a smaller proportion regularly used these services with an
environmentally conscious mindset. The primary motivation for adopting green banking practices
was convenience and time-saving, rather than concern for environmental sustainability. This
indicates that the concept of “green” in green banking remains abstract or misunderstood by a large
portion of the customer base, especially in non-urban regions.

The study also highlights that private sector banks are more proactive in promoting green banking
initiatives compared to public sector banks. Private banks have invested in modern digital
platforms, run targeted awareness campaigns, and often link green practices with financial
incentives. As a result, customers of private banks show higher engagement and a more favorable
attitude toward green banking. Public sector banks, despite having a larger rural customer base
and deeper reach, lag behind due to outdated digital systems, limited promotional efforts, and lack

of personalized guidance for customers unfamiliar with digital platforms.

Furthermore, behavioral analysis suggests that demographic variables such as age, education level,
and occupation significantly influence adoption patterns. Younger and professionally active
individuals, particularly in urban areas, are more open to using mobile apps, online fund transfers,
and opting for paperless communication. On the other hand, elderly users often express distrust in
digital channels, fear of cyber fraud, and preference for physical documentation.

The findings also align with previous studies that point toward a growing reliance on digital
banking tools in urban India, but a persistent awareness-adoption gap in semi-urban and rural
regions. While some bank officials reported efforts to organize customer awareness programs and
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“digital literacy” campaigns, their effectiveness remains limited due to language barriers, low
turnout, and insufficient follow-up.

In conclusion, the study underlines that while green banking adoption is gradually increasing in
Rajasthan, it is largely being driven by urban youth who associate it with convenience rather than
environmental responsibility. There remains a pressing need to reframe green banking not just as
a digital service but as a collective environmental responsibility. For this, banks must implement
structured awareness campaigns in regional languages, simplify user interfaces, and offer hands-
on assistance to first-time users, especially in rural areas. Only with such inclusive and targeted
strategies can the full potential of green banking as a tool for environmental sustainability be
realized.

CONCLUSION

The present study aimed to evaluate customer awareness and adoption behavior regarding green
banking initiatives in the public and private banking sectors of Rajasthan. The findings clearly
highlight a growing but uneven understanding of green banking among customers, with adoption
patterns largely influenced by demographic factors such as age, location, education level, and
digital literacy. While younger and urban customers have shown relatively high levels of
awareness and adoption—primarily driven by convenience and digital familiarity—there remains
a substantial gap in engagement among older populations and rural customers, who often lack
access, guidance, or confidence in digital platforms.

Private sector banks have emerged as early adopters and effective promoters of green banking
services, with strategic investments in digital infrastructure and customer-centric communication.
In contrast, public sector banks, despite their deeper rural penetration, continue to lag in promoting
eco-friendly practices due to limited innovation and outreach. The study also found that customer
behavior is driven more by personal utility than environmental responsibility, suggesting a

disconnect between the functional use of green services and their intended ecological purpose.

To address this, banks must adopt a dual approach: first, to strengthen digital literacy and
accessibility across all customer segments—especially in rural areas—and second, to frame green
banking within the larger context of environmental consciousness through targeted educational
campaigns. Simplified interfaces, multilingual support, personalized assistance, and incentivized
adoption schemes can further accelerate green banking engagement.
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In conclusion, green banking in Rajasthan holds significant potential to contribute to both financial
inclusion and environmental sustainability. However, its success will depend on bridging the
awareness-adoption gap, fostering trust in digital systems, and aligning customer behavior with
sustainable values. With coordinated efforts from banks, regulators, and civil society, green

banking can evolve from a niche initiative to a mainstream financial and ecological movement.
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e erfere ABSTRACT
fawg ; sfaem TIEAT o AL TSTIAT 6T HelweT HEATQRT, ST U6 TSI o TSIa! & ofT| §9a o STTER
Sfrasht ferafmmers mifeer (7.31.) fred sreerd Ted & i 3 fafirer s 3 afted o @ | Ut e fafie s A

TSI T SRITarelt T SR 3d 8| Saemt ot g &vard: 1375 5. 4 g8 off | i s
FHiem T 1375 3. & difieaa 1 Yt 1 T o ST S A R |
1378 3. % sma-m dftfead 3 7ot nfafafert s i oft | Feft deemt i S hr
S Rt qrretsh = T off, T 3 YauT o TSAl o ged H 7O T Hn ST
Paper Rcevied date 1 Yo BT R A T oft 3R st oft o1 et em RS e A g 20 fawr
1388 3. &1 & 7 T 3IWH! AF F 9 Pk s ff e g9 @l 36
SRTTeERTIET § TST IR &1 T, TSt ot o TRITgE e qTereh T o o |
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IMPACT FACTOR
3,924

HIZAT & qIR Tgd SRR ST BfaeTiires Sueaar

HIEAT % dR ATiRETt % vy # fafie sfreraenl & e oferT 7a 31 guerm ofR aemelt ¥ 8 we fSeedt %6
Y 37U R Yk T foram) srfirehar WAt o A ARG qiTetes ST % Toidreh o uteg 16 yraredt o ot e drt
1 freariteRtor gar @1 ¥ FRftEse am, d wEet & T T et O 9 sfieraey o deraerer aat
aga & Wfereieres ST R RrreRt T Tanferat 3 AR, TER % AR U WA 3 A AeiER 9

AegeRtd 1526 3. ¥ ARG ¥ YA AGIE AR A HAASAIT ITEA T TATGAT 4 § TOReTaT UTH 6T off| e
wrreeRter 1526-1530 3., 3w &1 1530-1556 3., erhar @t 14 weedt 1556-1605 3., it st 1605-1627 3.,
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vrewtet 1 1628- 1658 5., sitersia w1 1658-1707 3. Usl ITehTAIT Tet WHIST H ARSI SETGIeNe qord
@1 1707-27 =t 1712 3., srgiereme &1 1712-1713 3., wHatter & 1713-1719 §., @ - 35 @i 7 28
welt & 4 971 1719 3., T - 3geiten 7 6 57 & 17 Rrawr 1719 3. 7w, gewreeme F frarar 1719 3. & o 1748
3. doh ereueye ¥ 1748-1754 3., stermii fgdar ¥ 1754- 59 <. o ymaa feram sresmew fada 1759-1806 <.
ek ATHWTS <hT ITTEeh TET FiTeh STEdferes T 362 3foean sheat < erai # o w51 1858 3. # sifaw qrrer wue wrergome
Torfra @ o & Fraifea @ wwa & ffeo awr @ st smaes wifva & fear '

AR AAYAT Rl AR ATH T Hafer foRam AT 1 4o srfireheR TeTeer, weawey, S, e, fwee v s wedi
H TR AT AT S-S 9T & urd A1 §1 736 3. 7 fEeelt v o wwemuss o g freit 1193 3. e fieeft
T W ATAT 3TTferges Tormfua w@T ot w1394 3. & 1523 3. 7o ™iierat T W1 AT AT TATHIa [@ arer
R qSTgAl o SvTe vameE anR @vaaar 1577 . & 1615 5. (F9q 1634 & 1672) 7 Higam & ARMER ® Al
TAWHE % U WIEAT o ANRER A TEr &g 1615-1636 3. (vaq 1672 & 1693), iz 1636-1660 3.
(®=q 1693 & 1717), gesitttiz 1660 & 1696 (w=m 1717-1753), wiwttz 1696- 1749 3. (vaa 1753 @ 1806),
e g 1749-1750 &, (dorw 1806 & 1807), whitr fiz 1750 & 1778 . (siww 1807 & 1835 ), diawm
g 1778-1805 2. (v=a 1835 & 1862), gesiiarer 1805-1811 3. (v=ra 1862 & 1868), Svmertéz 1811-1869
3. (Faq 1868 & 1926), wuttiz 1869 - 1902 3. (vaq 1926 & 1959), swr= &g 1902-1904 3. (=@ 1959 &
1961), wa gear Rz 1904-1925 3. (daq 1961 & 1982) = &0

FeR AR o IHeh TAAYA HTSA F Ik TFUET T WU TR T Toam & T B o ToTg aeat & | 7aash ol gereht
T GEFASIIE SSTAT AT A8t 38 SRHE & 9 @i | T8 A0T God™ @l AAgat o 0= i Fravdeqar off, gty
IO FRftE i Raeer 9 o saht 9tk o oo o= feam"

AL ok TaTforar frer st awier arenTia § wigar 7T fRora 1| WEAT I IR Yag e unt 3 oy et & gferr
ufm & 57 fo.wt., i gt w ¥ wen & 1577 €. & 1924 = 25 €. 9 I q9Yq AARERT 1 T9TE EATUa 18T Am
AT Y Seafer WEEI (TFEAW) F A AT F, S FE0ES F qigat o A9 o | HigAT A ARiRERt v aer e
TA W, % YT T Al 37aTe Teeier & o Feheiriter it gt W o 'Te' amwes 7w 31 T@T & AR AT ¥ A
AT HAAT HUTT AT ARTRER o €T H daer & H T0AT THIET FATTUA RAT ATl el &0 o 3 WTHAT T IooT@ UgaTl &
forererg’ § W gt 31 AR IETRERE Y A arereRt 6 s 52w (ara), 84w (=) ve 120 (e
Y)W T R
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TSN Teh 98 AV o1@eh o, 3ok foaR 98 o | @R 6T J9ae! Ufaeriees gie | 9y 7 St 81 975 3. %
ATHUTE Guad: Reelt o TuTe % Hoha W & fageea T 3w emes ot @nfea foRam | fageea ¥ et arefiw 120 wmw
@ 3R "FE' U T ST frgerea % gera el (|reat) it 3| e iy ens difeat @ gkt demaet
T AR 36 YR @ § frgera (2) w8 (3) ez (4) s (5 ) wema (6) wiwkiz (7) afee (8
) @ (9) T anfy |

736 3. T s T fyeet W vt e ATt A SR § ¥ ATeeuTe 39 avee & frm gg # 1w 1192 8 =
AT 74T ATESUTA S T JoRTA dodret waet 15 &7 3 forg feeedt ufer amm 38 o 17 wret 1992 3. # ywiae= viewg

T 3 FTe ORI ST UST| 9E Toh o ohig T &0 § H9 T0T qeh T et @1 8 1193 €. & soa et g ot
T3 36 g foeelt ume e @ e TR g et T 2 Went A FgIE Uaeh ¥ 3Rt R e feeelt # sueh
TATETE WX T &) o1 ATUTer T T SIS 3R ST 3 girs A faeet e s w1 srame feran ueeg & 1194
3. o S aurora BT AT SiEICTSET AT T0Tet 3 U gient Siaret e <t SToeT STl Trrernt 'ReT' o1 T areretsa
% IWA ARG, TSI, WUTd, FHAHT, HEHI, JaI5T, AT 3o, "Tar' o AfER @1 3 e 3 7 4 57 1394
3, W TETTer) § AR e TTiue feRar o 3@ oot o sifom vmares farsranfee ame w6t smam dvraraar 1523 €. e wenfua

T o | Fsreiee it g i 7 g § wotsa R em 21 e 1526 €. w6t fasmmifer uria & fae 8 e
WE AT SR & FE A o 9 H AT h AT o T ARSI Tg HIAT GAT AR TAT| HIEAT 6 A ANRERT HT

JITEA A ST a<IhT 1T TR | T 9Tl AR ST o JTEeht sht Aifaat 3171 Iaeht STerT 9T, F Oeft e\t a1 e1met
WA | IR AU, hT, TER, AT, UX M6 mam

TarTferar foret at Rrsieet sht Sutter & waitera foram Tam Towent ¥ arforer foret @t 3faema & gfe & 3@ vfaeTfes g
T R

Tarferar o forct ot 11aff vratedt & oTraTdt aeh aga & @R T v forar fedt e o, Raesft dw, e o o
HYBT ¥ Ve TRl TTetar 715 WX el o o ArAdi T SITEA o | TRl § TT AATE ATk qrehaa o SThnsrrell o
o= Afderer aRfRufaat # efit-efit At oo HASR USd T 31 3 T WX Aoaqd U JIell § TOAT SATferae
ToTiuT o foram, FTe ST & AR S9T o ITHEhT <hi STTeh &iTUT BT 18| TaTfeTar TG UX HTeT ST SIS TITud &f A
&% IU TorshATiaea ST TEHAR THTHE AT HaTg <l T wteE ame 1 1558 €. # oo afwt & ary mrfor g
X SATSHAVT &Y YA ST o T9d U ATHHR i o1 T8 foram ueeq "' Tohram @t Wurer o1mee ot 3T & daX ST ot
st @ {3 | Farg % wEwon yarw fig (1572 & 1597 3.) & wmaeeRte § IRt G a1eg seher o | 18
S 1576 3. 1 Tedaet @1 g3 gAT ATl 36 Ig W AATHE AL 0 AT g1 niferamed, waTt fig uet wara fé < arer
rTfer Y ITH 70 TS % STER AT A T daw S 3 v qfe # aferaw fam oam gedant & g 6 sutia wnferare
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AR 3 S AAFAR FAHIGE A Formrdm & Sfifea o= weh o srepar it forera & wgrr vamfiig ofit fosm govett <6y &
H AT T A HTA AR | 76 AT ok TAT HET ATAT o)

1394 2. & SE IT FHERT UTE § S1EIME T WA el SRIEET 709 Sei-ae1 oh AT TS g U1 ATT| 3§ a0
TTTOTaR T ST (SToTTHeh) 3TewE forer 97 @t o1 U A Ui o o | FRfieaa T 39 ot e famrerman oft anferm
g | T HET | TR g geetaraer ¥ 1232 3. # Sfar om aar & et 1394 €. a6 a7 fover fieeft & aawmet &
el @ TET R 92-T2 higAT Y W@T ATAT ATl Teh GodTl & e § Tg Uged! gear oft s gent g fafr we et
Y " fEar T@m 3@ ara w genEes S e T 8 @ o, U o o e % wwe Y srager off 7@ a denar
ofT, FATTY Tt & ol |"! SfiRfHEed ¥ 36eh SIaeR | &g eieht (ooeil ATeht Godld o #-7 o1 hl Tgraar o &t

Frera foman, 38 @ 3ek Wit 3 37 fooett S & e foar ok wet o foeeht 9 & wvwe @ <t oo fren § 9 ot amow
T =T AT

T ST IR STereaT & Hawel § STagraeiil o FeTT-3TeT Wd § 3TH IHE AT Htel gl A Tgal o oo &
Haifera faform weamett w1 foreror STt =t ufear & grr Twa-awe W foete STar =T 31 /AT o aR TS SRt
& ST oREh qalfiE SgaTet (Mt A afean) g oft suwe Riw agarst am § fer- Sug, TS % 5R 3w
TR Sl FEATTRA STt 3 STTER U WIEHAT o AT TAgal ch ST ITH g8 81 3 SI9TTaet o STTaR i grenea’
J 'Ten' & v foram 3k o9 § SftETEt (T | S1E) T S | AT GTEHSd o o9 § VITARTS g ST WAt ht TE W S8
IS THT A HIERT, SRR & WIEAT 31U AR WEAT Al TR HaTe)

HRART HigAT & e 15-20 forwft, s 7 @ R 81 #igan i AnfiEst I g9 # qa e s § e
TUTT AT IS o YA HTewed T 3 et e ofit sfiar o arewsa & i fiXfdg 3o 3 fra. 1439 (1382 3.)
T o Rigtacites T Yok o Y AT Y off 3T Tor § RT3 ¥ greHad wr AT wHeiE foret § | sfemer
FHHIT T AT AW ANRER & Tk A S9aelt T 6y off, row arensa &1 T "dHerare’ sifera & | Tarae
HATEAT & "renas T 3feetRaa 1 3t urensa & 4w § AT were v gul s frema e g R mar anm
YT % & IITE TLqTA o U TTTTaR o AT TAOshuTiaed & U TATHE o S48 UF WITare & a1 I ST gedaret &

TF % U T T &, ITRT AT FATHRE AR R sran wan {1 witE dee s 1576 3. § eedaret % g § 9y
T W % I FmiEE 9R e srwar (1556-1605 3.) & eaehtet § Toet Y A1 # el &1 Y o) 3T veRar

3ok S ShT AT AXEAT FHIAT TEaT ATl Tt 3o "TATTera” o AT hgt wrar oar | '
el et

o

1. HrEAT % A TUd ARG T 3fast vdiehT T gfeeRt (W - 1) 0. %.-242.
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HIEAT o TR TTId ARTRETT o1 T ek U Yfrgiees Sefirekar

ABSTRACT
o : sfoem gfereT W SIeATS 3 W G S S &, SHeRT e a8 T 2, o 3 b s 2l 6
Sfrarsft ferafiremerr @R (7.3.) T, fopeq remaTor 78w oft siforer 7 T & i ST Tt 81 A % q TSt foRty
q4.9.

& @ fifere aftam & 32 g 3 fafir stfirere & wmw gem, s gr dr it st oweRnd
A Tarst 3 AR qleh 37 fohe T &% & | AR SIRERT & |ranfses fa-tars, enfides
T U Hieapiden Sfiam et 311 TSTqat & 37erT off| wieT ot 16t & wiemeff F e Tt
HTeTeshT foram fop o & deshiedi= feurfat o wvster & SRt o= 31 ST faham)
Paper Rcevied date TR GO 7 3Tt & Tt TAHT hieT e SUIsH T o1 foeIy Hew & 3Heh STl v,
05/07/2025 T e St F |t b farfire o o sie W 81 SfshehTer | iRt SHT hiet deh avt sHeET
T S5 © TR gU 8l a0t & T it & 2, Foret forei s o T AT 9w i € 8| eHTS
Paper date Publishing Date = & avf o7 st af & &, St o1 4
T HTET | € & S ST 5781 [T oh FHI0T FHTST Tl ST(ET AHE! § FeoT STt
10/07/2025 ST

DOI TEaterg : gfem, g, e, {f T, s

https://doi.org/10.5281/zenodo.16755242

IMPACT FACTOR
>.924

AT T R T AT AT T, G, Iv HR I AU STl | T T URfw i ot § et gt aged qut §
AT STUAST I Tl 915 AT o F=Ta sqareard foram /T 31 arereRal iR

T & FATAR TS ATAT BT A1) 37 Framit W vt iR G men 2| abm e wam i A s o
"' AT e AT e |
gar gt germerg 1" (1)

TET 13 HTH TE HIAT wTed & A & o fardfiea 21 | gererenter (1526-1761 3.) @ g wwwt & same Avfer woiw & awed
forforer g @ g ey wfar okt & wiaifer o seemw o fieera (wigem) & Rrgia & IR0 OTH e e 6
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R AT B o1, Tades wererey aTTie & # T I &1 AT gl 36 99 AWTT JI-aaral STER W
TS o, RTEehT T ATEvig BIaT o | YeTehTel ST & AHT 7 forariora om:-

T T fafi weRr it ot ge e § der 31 9 g, gitem, g, S we TS § At @ on 3 emmam W
afe T 31 g T w9 srmanare # fogma v 8, Jafs gRem AedreTe T8 wed o & W A 9 €,
TS Tl dieg, TRT W T Sl WA 8, 3o STEATAT J dtefeht sl AT § U 618 |9ar U9 397 Y "1 §1 st ot
A Tl &1 wrn # friire § deae v were, S9 e dane e e # fraf § qon dord anew Senfersw
T Hieree § favrioa 3| gitem e § weied ST S1E9IE T oM It aRER SR stfirerd ot Rea o, S wsa %
Tt AEaqUl IRt R THTTEeHR AT 3T & A1e9ITe AR ATHATT ot o o1e e T weaw o st T o, foed sie
AT, T, HIS 3 Bie AaaaR anfg aftafer o1 3@ ot & @t & o o9 R ghg FH1 AN o TP o=
TEIA T T DIgRT AW T AT T oT | =g a7t § HHR, Foeh, Faeh, U i s g1 gwmer #R Bred
wftafera N 7l efilen 2o s @9 ot SRt Tga & Aa e om wad T Rufh gt & o v
HEHT BIC-HIE HTAT o FRT FUAT Fra AT97 Fd o 3 Frgoft geeraet dr o o & Siraw sadia & & forr

e |

oftgreuT 3 AT § e w1 e YRR ¥ Seored foRa , Toh et | vitd, SfiXaT, 99 U T gt antey, awt b s
Sitfera 18 wehat §

T HOUT WETWTT: TR Fersw: |
TR & It $% @ ST gt 7 ||
ST T T AT T |
Tavat 9% I S Sperat s 1 " (2)

forg wrure farfirer st of susmfaat # sfer gam om qirer- et § fRegait @t e & a9 wat w g foman s e
ol SrhaT ok WTEFhT H 3 fergetl i Iou waaea & ug W g foram e om wwrt # sraron s waifie qw
o) Tl WEt o 3RS e SFeTHEE! ¥ Ieore ferart ¢ fon Temgeanfat o simaror 2t wartfarss aver o wRerdt orareh atergadret
F oft srRron wy foeg wfa #§ wetaft AT 21 STRIOT AT % S AR U i S ot o O qergat s S 6

U § Tt TTH off| o weag i oeh 3eTgaseT & FFAR At % wege wa @ R geer o, e F faet
o 7 gt ererareAt 6 g et 9 ugdT o, UgTAT T 9 A AT T S AU o ATEY SATUT HIAT Tl
TE TAT U ITTE STt 3R STehT 187 et or | (3)
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T STTHeR UM o TR U SITRT0T, TAYAT S HIEdt oht T H Weeaqut ual W 3w &t o ofit snfafea, ssfoat
3R forgTt et IR ARFATTAR SR H T A6 AT | ST o AR W &g qoret # 3 Fofi Iusiaa o1 329 gar |
4)

TATY ARA § AT | AR AU o SARA-SITEI0T, i, J99 Ue 915 T Ieoi@ UTH 21T 81 36 90T ATTd saaet
o forar v anfira oft | gereftera s snfawtar 16 o vratedt # ot o | IRiY TG 7E i A waq 1631

(1574 3.) % st <y oft | WETRTST HTeT § JUT SAEAT T TR A BT AT AT THIEITEAT X ot T Ry AT
T # Soerad T foerar om stafer smardt 3 P wrtes snfdies gt st e arfaat # wom frem fegent #
TS ATATE - FB FeAl, AT T AT(rAT qeh S0 & T, FHS AqAT & SqqET o ATIR W a7 73 off| (5) "gourgam
afE' # 3¢ yeart Wifa T Seor@ foRa ¥l g Ava WA & ST €10 O | ST T 9iW T S-S W@ o g@Et
% arfafes v asft Aot ofit Sfar & &RT 38 O § Rl R A1 YIET % 39 O W R T Rt ST ShIOT A fTeI T
JTUTS BT ATl TEART o shret o fordr Rrfera g srfaamd om ueart o1 s e sraror, sy, dva arfe asft sifa & otnr
A o, FAoh ATANH HReeTH gaTTaret Wt qeart w1 e aid & | ST T AIEare ATHeh Ueh 3 ATfal o Iecr@
+ft o B ¥, S Svar it oy € v off | ey st (srt) @ seere fieg w3 o it # € frerar @1 3w st
T ToreRTe 7T ot 3R STl o ®9 | AT | URIYUUT o ICoIE o FTAR HTAeY hi i Tl i H1AT & g3 ol ot g
T T 6T It a9 ok ftueh e & AT 71 (6) wEwdl T HGT SqauTT S i o7 | deeRTe R o

% STTRAl T IeoT@ UTH BT g1 e 6 Ioore Fol Tdt § "wraee i’ o &9 g o 7w 7 108 w9rer
Tt st foreror forerar 81 & Uorer Srfaat fafer=r TR o U9 STere SHSrAT € THIS hY ATIYARATAT I gid L Al

HeRTA THT § vz vt Y Rafar sreama $7 v @t off | 3@ aut & safwat @ Rreneaem, s ok @few T
T ATereRT & oMl STET o1 T&T Shelod AT Ioaf ot (SITRI0T, &IFra Ut Svar) <ht AT TAT | I3 o 31 & o UT=T Uef S1aTe=at
1 (7) urean sfReEfa vEt % 39 o 6t wed o, Ta 35 aut & satw et W aed ot starear Fratfia et @ o
it o, T Sregee WAt AT ot | fovg ATt # A gt st Tered K ot arfiren wifeet g AT om Sreqvd o vt "
A rafert B w1 e safts i arfies 9 & W & &t ot | (8)

HIEAT ATH § da) ANRERT & Il § <RI q0F o SIHT SITRI0T, AT, S Uef 918 Al 37k AT s qierentel & Temfud a8t
T AR § e i B #d A T At qeEntel ara § SuHT- AUt BT TRRret s et wd g aeehe
Tl § H TR ITE T | T el wt AnfRER e Aied SR T A SR i udt w s sttt
FHHeiEt & sifafew i, amTtae seeat § T 6 SeE § ey, Rt ot awe ot an o O FEn # ud aea
% g Frge fordr T wafe 3k A oTR @ Siee iR gerT 9 e § e 55 dhie witer S g 31 fow sewat w
Tgt A 6 Tt AT R B |
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HigAT o R i Uet vifR o 3UTEeR ) Tegal shi Mgt # Rraers aa gen &, fred R o aredt forremm ) SEE @
TfY % gorewat & fira o1 vy v & § i vt o wvater e & 3, ST 2 e g o aee #)

TR | WeAT T TATTUq gaaT o asft & 7wt W fowg, S vet gitew amiaemt 9= e fema #= w1 ) e §
ATfRER w1 fomg, 37 wfR vet witwre wofim 1 @t w g 3ot Tamtett & wi # vawer wran @t wiew, wowr &
TfoaT, TIAH HiR, T % TeT oA & aTeX due & Ug o Ao frafenr we & i afd, vamet wmar & diw & anw
Hiuet o Ug o e e sor, fawy et v it ve ses frafert wenfua #) wiw #§ S wfew v wfiiwg ot 1 ot
ARTRER Tt & ¥l T8T F ATHATHT AY-370 GHITIR STk Hedl o 78 Taad 9| IHRER FHIAH T IATE 36
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